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 

Abstract— CashCloud.id system lis lone lof lthe Software-as-

a-Services (SaaS) platforms that can support users' business 

operations in conducting sales transactions. The problem faced 

by system service providers is the level of user satisfaction that 

has not been measured. lIn lthis lstudyl, a measurement of lthe 

llevel lof user lsatisfaction lin using the CashCloud.id system will 

lbe lcarried out and testing will also be carried out to determine 

the effect of age factors and educational background on lthe 

llevel lof luser lsatisfaction lin using lthe CashCloud.id lsystem. 

lThe data collection lmethod used is an online Likert-scale 

questionnaire through Google Form with a total of 46 

respondents. The selected respondent criteria are determined 

based on the history of using lthe system for transactions for 3 

months (August - October 2022). The results of the questionnaire 

were processed lusing lthe lSystem lUsability lScale l (lSUSl) 

lmethod lto lmeasure lthe llevel lof luser satisfaction and 

Spearman's Rank to measure the relationship between the age 

factor and the user's educational background to lthe llevel lof 

lsatisfaction lwith lusing lthe lsysteml. lThe measurement results 

lof l46 users obtained an average score of 52.6 with Acceptability 

Ranges "Marginal-Low", Adjective Ratings "OK", and Net 

Promoter Score (NPS) "Detractor", which indicates that users 

are not quite satisfied with the use of the CashCloud.id system. 

Meanwhile, the results of the Spearman's Rank significance test 

show that there is no correlation between age and educational 

background factors on the level of luser lsatisfactionl. 

 
Keywords—Information lSysteml, lCashCloud.id, lSystem 

lUsability lScale l (lSUSl), lSpearman's Rank, Questionnaire, 

Likert Scale, Acceptability Ranges, Adjective Ratings, Net 

Promoter Score 

 

I. INTRODUCTION 

lInformation lSystem lis la lsystem lwithin lan lorganization 

lthat lmeets lthe lneeds lof ldaily ltransaction llmanagementl, 

supports loperationsl, lis lmanageriall, land lstrategic lactivities 

lof lan lorganization land lprovides lcertain lexternal lparties 
lwith lthe lreports lneeded l[1]. lNew ltechnologies lhave 

lallowed lus lto lpursue leven lgreater lresultsl, lintroducing lthe 

lconcept lof lsurgical lnavigation l[2]. 

lThe ldevelopment lof linformation lsystems ltoday has 

reached an extraordinary level of acceleration. The 

development itself has penetrated almost all sectors, 

including the Fast Moving Consumer Goods (FMCG) field. 

Changes and developments in the FMCG world are more 

required to be better, along with the increasing operational 

needs of its business actors. Sales information systems can 

 
 

also be a benchmark for the quality of service from service 

providers. Sales system quality indicators are assessed based 

on the level of user satisfaction.  

In designing an information system, the most important 

factor lis lthe lquality lof lthe lsystem lthat makes users 

interested in using the information system. Information 

system quality lis lthe lquality lof la lproduct lor lservice that lis 

often lmeasured by lthe luser's ability in lthe linformation 

lsysteml, llwhere lthe linformation lsystem lcan lbe implemented 

based on user needs. By increasing the quality of 
information systems, user satisfaction and improving 

information systems, this can support the success of the 

system for long-term use. To determine the quality of the 

information system, it is necessary to measure the 

satisfaction of information system users. 

The level of satisfaction is the level of state that a person 

feels based on the results of comparing the outcome of the 

product used in relation to that person's expectations. Users 

of a product are not only involved in lthe lprocess lof 

lreceiving lservicesl, lbut also levaluate lthe lservices lthey 

lreceivel. lThe lresults lof lthe levaluation lprocess lproduce 

lfeelings lof llsatisfaction or ldissatisfaction l. User satisfaction 
is a measure to determine the quality of the services offered 

and as a basis for increasing the company's sales volume. 

Therefore, if user satisfaction can be achieved, it means that 

the service quality of a company's product can meet the 

expectations of these consumers, thus opening up the 

possibility that the number of new users will increase [3]. 

lDigitall-lbased lcompanies lare lincreasingly lencouraged lto 

lgrow land lldevelop due lto ltechnological ladvancesl. lVarious 

lsoftware land loperating lsystems land llocally lproduced 

loperating lsystems lare lincreasingly lnumerous land lhave 

lbeen lproven lto limprove lcompany lperformance land 
lefficiencyl. lSoftware las la lService l (lSaaSl) lis lone lof lthe 

lproducts lat lthe llcore lof lmany lcompanies l[4]. 

SaaS vendors are responsible for maintaining user data 

without burdening the user. SaaS users subscribe via web 

services without having to care about implementation 

details, while the service provider takes care of software 

maintenance, management, and upgrades [5]. 

The Cashcloud.id system is a web-based Software-as-a-

Service system developed by the AwanTunai company. The 

company is engaged in working capital financing for the 

Fast Moving Consumer Goods (FMCG) grocery/retail 

business sector. AwanTunai was established in 2017 with a 
business model of providing personal loans for the purchase 

of smartphone gadgets for customers at cellphone 

counters/kiosks that have collaborated with AwanTunai. In 
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2020, the AwanTunai company developed the Cashcloud.id 

system with the main features, namely Point of Sale (POS), 

Online-order lManagement lSystem l (lOMSl), lInventory 

lManagement lSystem l (lIMSl) l[6]. 

Based on observations of Cashcloud.id system users, it 

was found that most of the users had difficulty 

understanding how the Cashcloud.id system worked, which 

was due to their lack of understanding of the development of 

the technology world [7]. Educational background can also 

be one of the factors that affect the user's absorption of the 

training material provided. On the other hand, there are 

some users who feel their needs have not been met on the 

Cashcloud.id system because the features needed by users 

are not yet available on the Cashcloud.id system. The most 

important thing in implementing an information system is 

the quality of the system that makes users feel interested in 

using the system.  

 

II. RESEARCH METHODOLOGY 

2.1 Questionnaire 
lQuestionnaire lis lone lof lthe ldata lcollection ltechniques 

to analyze knowledge, attitudes, beliefs and characteristics 

[8]. lThe lquestionnaire lis la structured llist lof lquestions lor 

lstatements lsubmitted lto people called respondents. Each 

statement item must be valid in order to measure what it is 

intended to measure. In addition, the questionnaire must also 

be reliable, which means that it will produce consistent 

results over time so that the questionnaire can be trusted or 

relied upon [9]. 

lThe lfocus lhas ltraditionally lbeen lon lachieving lgood 

lvalues lon lstandardized lcoefficients lused lto ldetermine lthe 
lpsychometric lquality lof la ltool lsuch las lvalidityl, lreliabilityl, 

land lin lcertain lcasesl, lsensitivityl. lThere lare llseveral lother 

lcriteria lthat lare lalso limportant lbut lhave lnot lreceived lthe 

lsame llevel lof lattention l, lalthough lthey lmay lequally 

lcontribute lto limproving lthe lpsychometric lproperties lof la 

lquestionnairel. lThese lcriteria lrefer lto lthe lrespondent's 

lexperience lduring lquestionnaire lcompletion lwhich lmay lnot 

lalways lbe lpositive l (lel. lgl., lthe lquestionnaire lis ltoo llongl, 

lsome litems lare ldifficult lto lunderstandl) l[10]. 

 
2.2 Likert Scale 

lThe lLikert lscale lis la lpsychometric lscale lcommonly 

lused lin lquestionnaires land lis lthe lmost lwidely lused lscale lin 

lsurvey lresearch l. lThe lscale lis lnamed lafter lRensis lLikertl, 

lwho lpublished la lreport lexplaining lits lusel. lLikert lScale lis la 

lresearch lscale lused lto lmeasure lattitudes land lopinionsl. lIn 

lthe lLikert lscale lrespondents lare lasked lto lcomplete la 

lquestionnaire lthat lrequires lthem lto lindicate ltheir llevel lof 

lagreement lwith la lseries lof lquestions l[11]. The lquestions lor 
lstatements lused lin lthis lstudy lare lusually lreferred lto las 

lresearch lvariablesl. lThe lLikert lscale lis la lform lof lscale lthat 

lis lused lto lcollect ldata lto ldetermine lor lmeasure ldata lthat lis 

lqualitative lor lquantitative lin lnaturel. lIn ltesting lusing la 

lLikert lscalel, lrespondents ldetermine ltheir llevel lof 

lagreement lwith la lquestion lby lchoosing lone lof lthe 

lalternative lanswers lavailable l[12]. lThe ldata lis lobtained lto 

ldetermine la lperson's lopinion l, lperception l, lor lattitude 

ltowards la lphenomenon lthat loccurs l[13]. 

The most widely used psychometric measure for 

collecting user/customer feedback at the level of agreement 
is the Likert scale, developed by Likert. Several studies have 

used it, including organizational behavior in educational 

institutions, music education, routine priority dental care, 

and sports for athlete attributes and outcomes. As a result of 

its ordinal structure and limited style, Likert scales have 

several problems, including problems with information 

distortion and information loss[14]. 

 

2.3 System Usability Scale (SUS) 
lThe lSystem lUsability lScale l (lSUSl) lis lone lof lthe lmost 

lused lstandardized llquestionnaires lfor levaluating lthe 

lperceived lusability lof ldifferent ltechnologiesl[15]. 

lThe lSystem lUsability lScale l (lSUSl) lprovides la l"lquick 

land ldirtyl", lhighly lreliable ltool lfor lmeasuring lusabilityl. lIt 

lconsists lof l10 lquestionnaire litems lwith lfive lanswer loptions 

lfor lrespondentsl; lfrom lStrongly lagree lto l lStrongly ldisagreel. 

lOriginally lcreated lby lJohn lBrooke lin l1986l, lit lallows llfor 

lthe levaluation lof la lwide lvariety lof lproducts land lservicesl, 

lincluding lhardwarel, lsoftwarel, lmobile ldevicesl, lwebsites 
land lapplicationsl. l 

lSUS lhas lbecome lan lindustry lstandardl, lwith lreferences lin 

lover l1300 larticles land lpublicationsl. lBenefits lnoted lusing 

lSUS lincludel: l 

1. lIs la lvery leasy lscale lto ladminister lto lparticipantsl 

l2l. l lCan lbe lused lon lsmall lsample lsizes lwith lreliable lresultsl 

l3l. l lValid ll- lcan leffectively ldistinguish lbetween lusable land 

lunusable lsystems l4l. l 

The method of calculating SUS scores is done by 

following some rules, such as: lEach lstatement litem lhas la 

lcontribution lscorel. lEach litem lcontribution lscore lwill lrange 
lfrom la lvalue lof l0 lto l4l. lFor leach lstatement lwith lan lodd 

lnumber l, lnamely l1l, l3l, l5l, l7l, land l9l, lthe lrespondent's lanswer 

lscale lis lreduced lby l1 l. lFor leach lstatement lwith lan leven 

lnumber l, lnamely l2l, l4 l, l6l, l8l, land l10l, lthe lrespondent's lanswer 

lscale lwill llbe lused las la lvalue ldeduction lof l5l. lTo lget llthe 

loverall lSUS lscorel, lthe lnumber lof lcontribution lscores lis 

lmultiplied lby la lvalue lof l2l. l5 l[16].  

lThe lfollowing lis lthe lSUS lscore lcalculation lformulal: ll 

   ∑

 

   

     

Ket:  

x = average score value   
xi  = respondent score value 
N = number of respondents 
SUS score = ((R1 − 1) + (5 − R2) + (R3 − 1) +(5 − R4) + (R5 − 1) 
+ (5 − R6) +(R7 − 1) + (5 − R8) + (R9 − 1) +(5 − R10)) x 2.5) 
The results of the SUS score assessment, expressed as in the 
following figure: 

 
Figure 1 System Usability Scale 

 

lBased lon lthe lSUS lscore lassessment l, lthere lare l3 lassessmentsl, 

lnamelyl: l 
l1l. l lAcceptability lRange lwhich lis lan lassessment lwith la lrangel, 
llsuch lasl: l 

- lNot lAcceptable l0l-l50l 
- lMarginal l50l-l70l 
- lAcceptable l70l-l100l 

l2l. l lGrade lScalel 
- lA l= l80l. l3l-l100l 
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- lB l= l68l-l80l. l3l 
- lC l= l68l 
- lD l= l51l-l68l 

- lFl= l0l-l51l 
l3l. l lAdjective lRatingsl 

- lBest lImaginable l= l85l-l100l 
- lExcellent l= l74l-l85l 
- lGood l= l53l-l74l 
- lOk l= l39l-l53l 
- lPoor l= l25l-l39l 

- lWorst lImaginable l= l0l-l25l 
Table 1 SUS Score 

Grade SUS 
Precentile 

Range 
Adjective Acceptable NPS 

A+ 84.1 – 100 96 – 100 Best Imaginable Acceptable Promoter 

A 80.8 – 84.0 90 – 95 Excellent Acceptable Promoter 

A- 78.9 – 80.7 85 – 89 

Good 

Acceptable Promoter 

B+ 77.2 – 78.8 80 – 84 Acceptable Passive 

B 74.1 – 77.1 70 – 79 Acceptable Passive 

B- 72.6 – 74.0 65 – 69 Acceptable Passive 

C+ 71.1 – 72.5 60 – 64 Acceptable Passive 

C 65.0 – 71.0 41 – 59 

Ok 

Marginal Passive 

C- 62.7 – 64.9 35 – 40 Marginal Passive 

D 51.7 – 62.6 15 – 34 Marginal Detractor 

 

2.4  Spearman Ranks 
lThe lSpearman lRanks lcorrelation lcoefficient lis la 

lmethod lof ltesting lthe lstrength land ldirection l (lpositive lor 

lnegativel) lof lthe lcorrelation l (lrelationship lor lconnection l) 

lbetween ltwo lvariablesl. lThe lSpearman lRanks lcorrelation 

lcoefficient lcan lbe lused lto lsummarize lthe lstrength land 

ldirection l (lnegative lor lpositivel) lof lthe lrelationship lbetween 
ltwo lvariablesl. lThe lresult lwill lalways lbe lbetween l1 land 

lminus l1l. lThe lSpearman lcorrelation lworks lby lcalculating 

lthe lPearson lcorrelation lon lthe lranked lvalues lof lthis ldatal. 

lThe lrank l (lfrom llow lto lhigh l) lis lobtained lby lassigning lrank 

l1 lto lthe llowest lvaluel, l2 lto lthe lnext llowest lvaluel, land lso 

lon l. lIf lwe llook lat la lplot lof lthe lrank ldatal, lthen lwe lsee lthat 

lthey lare lperfectly llinearly lrelatedl. l 

lPersonality lcan lbe lrepresented lnumerically lby lthe lBig 

lFive lFactors l ( lBFFl) lmodell. lThe ltheoretical lbasis lof 

lpersonality lcategories lcan lbe lfound lin lthe lFive lFactor 

lModel l (lFFMl)); la lset lof lquestionnaires lcalled lthe lBig lFive 

lInventory l (lBFIl) lcan lbe lused lto lobtain la lperson's 
lpersonalityl. lIn lthis lstudyl, l30 lvolunteers lprovided ltheir lBFI 

lresults lto lfind ltheir lBFFl. lThe lBFF lconsists lof lfive ldifferent 

lpersonality lfactorsl: lopenness l (lO l), lconscientiousness l ( lCl), 

lextraversion l (lEl), lsociability l (lAl), land lneuroticism l (lNl). 

lThese lcan lbe lrepresented lin lnumerical lvalues lfrom l0 lto l5 

land lact las independent lvariables lfor lregression lanalysisl. 

lEach lperson lis lrepresented lanonymouslyl[17]. lThe persona 

contains a summary of user information that has been 

researched through previously conducted surveys and 

interview methods. The survey results that have defined the 

problem are then summarized into a persona that contains an 

imaginative user's imaginative user description, information 

description, user difficulties and user's expected needs or 

desires[18]. 

After obtaining the SUS score, the influence of the age 

factor and the user's educational background on the level of 
satisfaction will then be measured using the Spearman's 

Rank method. Spearman's Rank correlation is used to 

determine the relationship between socio-economic factors 

of users such as age and education level with the level of 

satisfaction of users. The value of user satisfaction level is 

obtained from the accumulated value of all attributes in the 

previous problem formulation. To find out the factors that 

influence the level of user satisfaction, the Spearman's Rank 

Correlation Formula is used which is described as follows: 

      
 ∑      

 

      
 

If there are many equal rank values in the calculation, 

the calculation uses the formula: 

    
∑    ∑    ∑   

 √  ∑   
 

With description: 

∑    
      

  
 ∑    

∑    
      

  
 ∑    

Furthermore, to find out    and    formula used: 

   
      

  
 

   
      

  
 

To interpret the numbers / calculation results need to be 

compared with the value of    table with an error rate 5%. 

Description: 

    = Spearman Rank Correlation 

N  = Number of respondents 

t = Number of twin values 

   = Variation in the value of variable X 

   = Variation in the value of variable Y 

    = Integral differentiation (difference in degree 

between variables) 

   = correlation factor of variable X 

   = correlation factor of variable Y 

 

Because the N used in this study is more than 30, where 

the t table does not exist, the significance test uses the 

following formula: 

    √
     

     
 

The decision-making criteria for Correlation Analysis 

using Spearman's Rank are determined, as follows: 

●   : There is no relationship between user 

satisfaction and age variables (  ) and (  ) 
education level. 

  : There is a relationship between user satisfaction and 

age variables (  ) and(  ) education level. 
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2.5  Cashcloud.id 
From this development, information technology is 

increasingly sophisticated, one of which is a computer. With 

the sophistication of computers, the community is 

increasingly guiding the availability of fast and accurate 

information so that it can help the community because of 

effective, efficient processes and faster service [19]. Based 

on the development of the world of cloud applications as 

described above, that currently cloud technology is 

experiencing very rapid development [20]. Cashcloud.id 

system is a web-based Software-as-a-Service system 

developed by AwanTunai company. The company is 

engaged in working capital financing for the Fast Moving 

Consumer Goods (FMCG) grocery/retail business sector. 

AwanTunai was established in 2017 with a business model 

of providing personal loans for the purchase of smartphone 

gadgets for customers at cellphone counters/kiosks that have 

collaborated with AwanTunai. In 2020, AwanTunai 

developed the Cashcloud.id system with the main features, 

namely Point of Sale (POS), Online-order Management 

System (OMS), Inventory Management System (IMS). 

III. DISCUSSION AND RESULTS 

3.1 Discussion 
The data used in the study comes from questionnaire 

data which has a total of 46 respondents. Respondent criteria 

are active users of the Cashcloud.id system who have 

recorded transactions for the last 3 months (August to 

October 2022). Respondents come from several regional 

location points such as Jakarta, Bandung, Bogor, Malang, 

Surabaya, Lombok, Mataram, Tangerang, etc. The 

questionnaire was filled out by questioning the respondents 

through telephone communication media. 

Data was collected using a questionnaire method 
expressed on a Likert scale. The questionnaire in this study 

from the point of view of how to answer is included in the 

closed questionnaire, and from the form it is included in the 

rating-scale questionnaire. The Likert scale has five 

answers, namely: strongly agree (SS), agree (S), 

doubt/neutral (N), disagree (TS), and strongly disagree 

(STS). Alternative answers for undecided/neutral can be 

eliminated so that the answers are more optimal. So that 

there are 4 (four) alternative answers provided. 

The implementation was carried out by giving 

questionnaires to several users of the Cashcloud.id system 

spread across several locations. The questionnaire is given 
in the form of Google Form. With Google Form, lusers lcan 

lcreate lforms lthat lcan lbe lused lby leveryonel. lThis lfeature 

lcan lcollect linformation lfrom lmany lrespondents lfor lvarious 

lneeds l[21]. l 

lThe lmethod lused lfor ldata lanalysis lin lthis lstudy lis lthe 

lSystem lUsability lScale l (lSUSl). lThe lSUS lmethod lis la lway 

lto ltest lthe lusability lof lan lapplication lsysteml. lSUS lwas 

ldeveloped las la l"lquick land ldirtyl" lusability 

lmeasurementl[22]. lThe lSUS lmethod linstrument lis la 

lquestionnaire lconsisting lof l10 lquestion litemsl. lThe ltesting 

lscale lstarts lfrom la lvalue lrange lof l1 l ( lonel) lto llrepresent lthe 
lanswer l"lstrongly ldisagreel" lto l5 l (lfivel) lto lrepresent lthe 

lanswer l"lstrongly lagreel". lIn lthe lcase lof lusability 

lassessment lstudiesl, lthe lSUS lquestionnaire lcan lbe lused lto 

leffectively lcompare ltwo lor lmore lUIs l, ltwo lversions lof lthe 

lsame lsysteml, lor leven ldifferent ltasks lwithin lone lsystem 

l[23]. l 

The question instrument was created based on the 

provisions set forth in the SUS method, as follows: 
Table 2 Method of SUS 

 
3.2 Research Results 

-   Data Review 

a. Data Type 
The type of data used in this research is quantitative. 

Quantitative data is data in the form of numbers or 
numbers. This type of data can be measured in size or 

quantity and tends to be more objective, which means 

that it can be interpreted the same by everyone. 

Processing of this type of data is also carried out using 

mathematical or statistical calculation techniques. 

Data in quantitative types is absolute because it is 

directly indicated by numbers. Quantitative data is 

highly dependent on accuracy because it can affect the 

quality of the research. Therefore, it is important in 

using quantitative data to be able to pay attention to 

other rules such as sampling and population to ensure 
the accuracy of the data obtained. In this case, the 

quantitative data in question consists of: user age, user 

education level, and user questionnaire responses. 

b. Data Source 
In this study using primary data sources, namely 

internally sourced data obtained directly through the 

implementation of observations, namely in the form of 

direct observation, and others [40]. The primary data 

source in this study is the Cashcloud.id system user. 

c. Questionnaire Sheet 
Questionnaire data was collected using the Google 

Forms platform 
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Figure 2 Google Forms Questionnaire 1 

 
Figure 3 Google Forms Questionnaire 2 

 
Figure 4 Google Forms Questionnaire 3 

- Data Processing 

- - System Usability Scale Test (SUS) 
 

Table 3 calculated score 

 
 

 

No 

Skor Hasil Hitung  

Jml 

 

Jml x 2,5 

Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 

1 2 0 4 0 4 2 4 2 4 2 24 60 

2 2 0 3 2 2 3 2 4 3 3 24 60 

3 1 3 1 2 2 2 1 2 2 2 18 45 

4 4 0 4 0 4 0 3 0 4 0 19 47,5 

5 2 2 2 2 2 2 2 2 1 2 19 47,5 

6 3 1 4 1 4 1 4 3 4 1 26 65 

7 4 0 4 2 3 4 4 3 4 2 30 75 

8 3 4 4 3 4 3 0 4 3 4 32 80 

9 3 3 3 1 3 2 2 2 2 1 22 55 

10 4 4 3 4 4 3 4 3 4 0 33 82,5 

11 4 4 4 3 4 2 3 2 3 3 32 80 

12 3 1 2 1 2 1 1 1 1 0 13 32,5 

13 3 2 2 1 3 1 1 3 3 1 20 50 

14 3 1 3 3 3 0 1 1 3 0 18 45 

15 3 4 3 2 4 3 3 3 4 1 30 75 

16 1 3 2 1 1 1 1 0 0 0 10 25 

17 3 3 4 3 4 3 3 3 4 3 33 82,5 

18 2 3 2 1 1 3 1 3 1 4 21 52,5 

19 1 1 1 0 0 0 0 0 0 0 3 7,5 

20 1 1 3 2 1 0 1 1 0 1 11 27,5 

21 1 1 2 1 2 3 2 1 1 0 14 35 

22 2 2 1 1 1 2 3 3 3 1 19 47,5 

23 1 3 1 3 1 0 2 2 1 1 15 37,5 

24 3 3 3 2 3 2 4 4 4 4 32 80 

25 1 1 1 1 1 1 1 0 0 0 7 17,5 
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To get the results of the usability test above, it is 

carried out step by step according to the System 

Usability Scale (SUS) calculation guidelines. The result 

of the summation of the converted data is 969. These 

results were multiplied by 2.5, resulting in a result of 

2422.5. The next step is to divide 2422.5 by the number 

of respondents, namely 46, so that the result is 52.6 

which if rounded to 53. 

The following are the steps for calculating the SUS 

score: 

   ∑

 

   

     

                     

Description:  

  = Average score value 

Σ     = Total score value of respondents 

N = Number of respondents 

 

Based on the SUS test results, the final score is 53, 

according to the SUS interpretation guidelines in Table 

4.1 which shows that the score of 53 for the 

Acceptability Range version gets a Marginal predicate, 

then the Grade Scale results in terms of user acceptance 

level are included in class D, then the Adjectives Rating 
version is included in the OK category which is almost 

close to Good. 

 
Figure 5 SUS Score Result 

From the calculation data above shows that the 
calculation of usability using SUS on the Cashcloud.id 

Application produces a score of 53 Figure. From Figure 0 it 

can be seen that the Cashcloud.id Application still occupies 

a Marginal-Low level on the Acceptability Ranges side. 

Judging from the Grade Scales side, the system occupies 

Grade D. While in terms of Adjective Rating, the system 

evaluation results are in the "OK" position. This shows that 

the Cashcloud.id Application is still not acceptable to users 

as a system product that can help users in completing their 

tasks, namely helping consumers in accordance with what 

users expect. Furthermore, if the SUS score is correlated 

with the NPS score, the results show that the evaluated 

system still occupies a position between Detractor as shown 

in Figure 0. This means that system users have not received 

satisfaction so that the possibility of users to recommend the 
use of the system to others is still small. 

Based on the interpretation results above, it states that 

users are quite satisfied with the use of the Cashcloud.id 

system, but improvements still need to be made to be better 

able to meet the needs and be well received by users.  

The following is the percentage of responses to each 

question item of all respondents to the questionnaire which 

is divided into the following: 
Table 4 Likert Scale Score 

 
 

From Table 4 above, it can be seen that the results of 

the test state that users of the Cashcloud.id system are quite 

satisfied but still need to be improved so that they are better 

able to be accepted by users. This is because the responses 

given by respondents tend to be positive (47%), but not a 

few respondents also gave negative responses (36%) and the 

rest gave neutral responses (17%). 

- Spearman's Rank Correlation Test 
After obtaining the SUS score results, a correlation test 

using Spearman's Rank was conducted to determine the 

relationship between age and education level factors to the 

level of user satisfaction. 

The following is the data used for testing. 
 

Table 5 Spearman’s Rank Correlation Test 

 

Skala Likert Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 

Sangat tidak setuju [1] 4 15 0 9 4 2 4 17 11 15 

Tidak setuju [2] 33 24 28 20 37 33 33 26 22 26 

Netral [3] 15 9 22 22 15 24 17 17 15 15 

Setuju [4] 30 37 26 37 15 30 26 28 20 20 

Sangat setuju [5] 17 15 24 13 28 11 20 11 33 24 

 

No Usia Pendidikan Score SUS x 2,5 

1 34 2 60 

2 46 3 60 

3 42 3 45 

4 34 4 47,5 

5 43 3 47,5 

6 33 1 65 

7 38 5 75 

8 42 3 80 

9 44 3 55 

10 49 5 82,5 

11 31 3 80 

12 52 3 32,5 

13 43 3 50 

14 38 5 45 

15 56 3 75 

16 31 3 25 

17 34 3 82,5 

18 48 2 52,5 

19 54 3 7,5 

20 35 2 27,5 

21 35 5 35 

22 31 5 47,5 

23 32 3 37,5 

24 40 3 80 

25 42 3 17,5 
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a. Correlation Test of User Age Factor on 

Satisfaction Level 

1. Determining the Hypothesis Test 

Ho: p = 0 (There is no significant 

relationship/correlation between age and user 

satisfaction level) 

Ha: p   0 (There is a significant relationship/correlation 

between age and user satisfaction level) 
2. Significant Level 

    0,05 or 5% 

3. Correlation testing with SPSS 

To get the results of the correlation test, calculations 

were carried out using SPSS 26. Then, the test results 

were obtained as follows: 

 
Figure 6 Correlation Test of User Age Factor on 

Satisfaction Level 

The rho value of -0.06 means that the age factor with 

the level of user satisfaction is in the category of a very 

weak negative correlation.  

4. Significance test 
The significance value> 0.05 can be concluded by 

accepting H0, meaning that there is no correlation 

between the age factor and the level of satisfaction. 

b. Correlation Test of User Educational Background 

Factor on Satisfaction Level 

1. Determining the Hypothesis Test 

Ho: p = 0 (There is no significant 

relationship/correlation between age and user 

satisfaction level) 

Ha: p   0 (There is a significant relationship/correlation 
between age and user satisfaction level) 

2. Significant Level 

    0,05 atau 5% 

3. Correlation testing with SPSS 

To get the results of the correlation test, calculations 

were carried out using SPSS 26. Then, the test results 

were obtained as follows: 

 
Figure 7 Correlation Test of User Age Factor on 

Satisfaction Level 

The rho value of 0.097 means that the educational 

background factor with the level of user satisfaction is 

in the category of a very weak positive correlation.  

4. Significance test 

The significance value> 0.05 can be concluded by accepting 

H0, meaning that there is no correlation between the 

educational background factor and the level of satisfaction.  

IV. CONCLUSIONS 

From the research that has been done, it is found that the 

level of user satisfaction with the CashCloud.id system as 

measured using the System Usability Scale (SUS) method, it 

can be concluded that the assessment results given by 46 
respondents obtained a score of 52.6. With Acceptability 

Ranges including the "Marginal-Low" category, with Grade 

Scale included in the "C" class, and in the Adjective Ratings 

mode getting an OK rating. These results indicate that users 

of the CashCloud.id system are not satisfied enough based 

on the standard Usability average value that has been set.  

After conducting the Spearman's Rank test using SPSS 

26, the significance test results show that there is no 

correlation between the age factor and educational 

background to the level of user satisfaction. The correlation 

between the age factor and educational background to the 

level of user satisfaction shows a very weak negative 

correlation for the age factor and a very weak positive 

correlation for the educational background factor. 
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